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Gemini Enterprise: under the hood
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How Gemini Enterprise interacts
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& @ Ubike Marketing Campaign Ideas #3

Elo 357 : 1440

Ubike Urban Explorer: Unlock Your City
“Ubike Urban Explorer: Unlock Your City" transforms Ubike from a

Elo {557 : 1440

Ubike Unlocks: Discover Your City Through
Gamified Routes, Local Partnerships, and...

por

Elo 185 : 1440

Ubike Eco-Loop & Local Link: Riding Towards a
Connected Community

The "Ubike Eco-Loop & Local Link” campaign seeks to cultivate a
vibrant Upike community by transforming everyday rides into.

Elo 8% : 1410

Ubike Urban Explorer: Discover Your City, Ride
with Confidence, Make a Collective Impact

‘The “Ubike Urban Explorer: Paving Paths Together” campaign is
an integrated, app-driven loyalty and community engagement.

Elo 1853 : 1410

Ubike Campus Green Pass: Ride Smart, Live
Green

“The “Ubike Campus Green Pass" campaign aims to establish
Ubike as the primary, preferred mode of transport for university.
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Ubike Marketing Campaign Ideas

B8 ¢ Generate innovative and effective marketing campaign ideas to increase Ubike ridership and brand engagement

TR

R IR RAN, BELRARE.

Campaign ideas should be feasible for implementation within a reasonable budget.
Ideas should target specific demographics or address common barriers to Ubike usage (e.g., convenience, safety, cost).
Campaigns should align with Ubike's brand image (eco-friendly, convenient, healthy, community-focused).

Ideas should encourage regular Ubike use, not just one-off trials.

Campaigns should be measurable in terms of their impact (e.q., ridership increase, social media engagement, brand perception).

Target Audience: Who is the primary demographic or user segment this campaign aims to reach? (e.g., ‘University Students, ‘Office Commuters’, Families
‘with Children’)

Main Theme: What is the core message or central concept of the campaign? (2-5 words, e.g., "Healthy City Commute’, ‘Explore Your Neighborhood’, ‘Green
Travel Challenge’)

Primary Channel: Which main channel would be most emphasized for this campaign's promotion? (e.g., ‘Social Media’, ‘Local Events, ‘Partnerships,
*Public Relations)

Novelty: Rate the novelty and originality of the campaign idea on a scale of 110 5 (1 - very common/seen before, 3 - somewhat fresh, 5 - highly
innovative/never seen before).

Feasibility: Rate the feasibility of implementing this campaign, considering practical constraints, on a scale of 1 to 5 (1 - very difficult/unrealistic, 3 -
moderately feasible, 5 - easily implementable).

Impact Potential: Rate the potential impact of this campaign on increasing ridership and brand engagement on a scale of 1to 5 (1 - low impact, 3 -
moderate impact, 5 - very high impact).
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